Television News has been a resorted platform for Indian viewers over the past decades. A majority of Indian viewers are known to trust this platform for its highly expected one-stop, credible, professionally opinionated sense of reporting. News channels have become platforms for celebrity journalists and anchors to exercise their authority. News organisations have become backbones of information and public opinion and journalists and their organisational agenda have taken this forward. With bold and competitive strategies used to enable news presentations, it is essential to examine and recognize existing Television news narrative conventions and practices that have gained momentum in recent years. Through a qualitative analytical approach taken for this research study, it is clear that narrative conventions exist and modify, thus producing fashionable and modernized forms of presentation techniques during prime time. With a clear organisational norm and genre of discourse shared by Indian English television channels today, the paper highlights persisting organisational norms, unconventional discourses, rhetoric (audio and visual) and musica contributing element as existing contributors of narrative conventions.
Introduction
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Television News uses ". . . the ideological function of naturalising the assumption that the day to day occurrences in the public arenas of politics business and international affairs are what is most important about the daily affairs of a society" (Bignell, 2013) .
Visual journalism, when compared to text based journalism ". . . has distinctively different characteristics, which influences how it is perceived" (Thomson, 2018) . Viewers are seen putting greater trust on the veracity of news in the presence of visuals. Though news channels seem to show their fashion of presenting "objective accounts of reality", scholars have to sidestep the myth and "demythologise" news by analysing its conventions based on narration. The purpose of this study is to highlight narrative conventions manifest in a prime time news presentation, that contribute to the functionality of a regular prime time news show on two prominent Indian TV News Channels -Republic TV and Times Now.
Method and Theoretical Approach
The study is understood with a qualitative approach and is backed by a theoretical understanding of the theory of framing. Before understanding audience perceptions, the key is to understand the elements that device content for the audience 1 . The method used to highlight these elements is textual analysis where the viewed content is delineated with connotations and subjective interpretations.
A news text is ". . . a system of organized signifying elements that both indicate the advocacy of certain ideas and provide devices to encourage certain kinds of audience processing of the texts" (Pan & Kosicki, 1993) . What goes into the presentation content of news on a daily 1 In order to derive a thoughtful and comprehensive detailing of narrative conventions, the scholar reviewed a
week"s telecast of Republic TV and Times Now between 21:00 hours and 23:00 hours. Results and discussion are based on an overview of analysing these episodes.
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News framing refers ". . . to select some aspects of perceived reality and make them more salient in a communicating text" (Entman, 1993) . According to Kitzinger (2007) framing refers to the process whereby we organize reality -categorizing events in particular ways, paying attention to some aspects rather than others, deciding what an experience or event means or how it came about. From a media studies research point of view, framing involves studying how journalists have ". . . told the story and why did they tell the story in this way?"
Kitzinger further explains the terminology to understand the way in which information is presented to us, elucidating that "frames" also exist inside our heads as repertoires of organized patterns of thought -these frames, or what are sometimes called "schemata", are triggered by the framing devices presented in the media.
Frames in news are touted as affecting audience perception, by activating certain constructs.
As CH de Vreese (2004) states, ". . . news can encourage certain "trains of thought" which citizens make use of in subsequent judgements". Previous studies including Vreese (2004) elucidated on news frames as headlines, introductions and lead stories presented on television news. However, with the progression of unconventional styling used in stimulating natural curiosity and excitement in watching prime time news, efforts have gone into endorsing these shows. Frames which constitute regular texts that persist on Television news can also apply to prior advertisements that endorse and brand news anchors and channel names. Therefore, all films, photographs and artworks are the product of human action and are by this fact entangled to varying degrees in human social relations; they therefore require a wider frame of analysis in their understanding, a reading of external narrative that goes beyond the visual text itself (Banks & Zeitlyn, 2015) . and discussions coming across a dominant stand point from the views of the anchor who seems to be an authoritative expert; taking the central position in following up with views and opinions coming across from panellists. This norm is denoted on Indian TV News channels as anchors stress on showing "actual truth" to the viewers who in turn feel that this is the absolute information given to them.
A clear reason to hold an organisational oriented norm was a result of privatisation which is seen in most independent news channels other than Doordarshan. What have these private news channels in store since then? It is the era of dramatized tabloid content, deemed as exclusive breaking news that is meant to be sold to the audience rather than told. Anchors hold a personalised approach towards their audience. It refers to the persistence of a media system as exhibited by them, ". . 
Unconventional discourse
While Bignell (2013) states that "news narrative measures balance and objectivity against currently dominant ideologies in society", news in these channels create a realistic approach of adding what is a current dominant ideology, so that viewers are talking about an issue raised by a particular news channel rather than what seems to be balanced and valued as news in reality. Another terminology that supports this stance is discourse as Hayword (2018) states that it is ". . . the way in which texts are enunciated (brought into being)". It also refers ISSN: 0971-1260 Vol-22-Issue-3-July-September-2019 P a g e | 1764
to the ". . . social process of making sense of and reproducing reality and thereby of fixing meanings.
Discourse simultaneously becomes the "product" and "constituter" of reality, speaking as ". . . the hegemonic voice . . ." reflecting and reinforcing ideology which in turn becomes power relations. Here, it is media discourse that shapes the regular social construction of reality. 
Rhetorical techniques in news presentations
Colloquialisms -Colloquialisms constitute informal words or phrases. In the case of news presentations, colloquialisms are used to add to the essence of culture specific conversations that keep culture specific audience attuned to the naturality of the performance. news conversations, during panel discussions audience develop a culture specific expectation from daily episodes as culture specific words, phrases and expressions can build trustworthiness of the channel. This thus helps in glorifying and appreciating its format and decisions made in the form of conclusions after every debate.
The use of colloquialisms, blame games and heavy straightforward reactions have reinforced a paradigm shift thus enabling news channels to take overall authority in claiming their organisational norm. These are stressful actions made with deliberate attempts to show audience that these organisational agendas exist to create good value for news.
Favouritism -Favouritism is referred to as preferential treatment. With reference to news presentations, anchors mobilise their authority which is evidently seen and heard with his or her authoritative performance through the rise in volume of their voices in the course of the news discourse. The volume rises and serves as an authoritarian move to add force by preferentially treating one party and encouraging responses to serve newsy views on their side.
While words and phrases such as "India wants to know" or "the people of India" are being used, the anchors relationship with the viewers is being influenced as stronger and more positive, backed by a positively opinionated push from the audience towards the anchor"s intention. This form of ideation creates a suitable scope for viewers to advocate what the anchors support. binary opposition ii to the conversational matter that hypes up in the studio. These binary oppositions in the form of backing a matter or situation or slamming or criticising a matter, adds to the authority and dominion of the news channel. The anchor initiates authoritative stances that gel with confronting conversations. These authoritative stances are deemed to mar some panellists while some are glorified as they remain in tune to the news channels agenda for the day.
Interrogative opinions -Every panel discussion presented on the show is mingled with narratives and counter narratives. News is a narrative in itself which begins with a gist of the entire presentation. Once the initial narrative is complete, it moves towards progression with a list of panellists introduced on screen. The anchor holds a central position in moderating the discussion which also brings across interrogative opinions that divert the talks to the anchor"s requirement. These interrogative opinions brand the Television channel showing audience that this becomes the only channel to disclose information which is well required for regular viewers.
Music on Prime Time News
Bignell (2013) defines the initial music as "dramatic orchestral music" played in the beginning of the news show giving cues to the viewers that the most important news is to come only on this channel with this anchor and with the particular show. The title sequence boldly flows enabling viewers ". . . to identify the pleasures offered by a programme. . ." (Bignell, 2013) also giving the channel a clear brand identity. The purpose of music is to ". . . direct the mood of the audience, to reinforce the pace of the screen action, or to provide a musical motif behind the moving image", (Newbold, 2006) it is ". . . more than just a reflection of a character, action or mood". It is a mode of communication that ". . . has ISSN: 0971-1260 Vol-22-Issue-3-July-September-2019 P a g e | 1767 meaning and mediates on the physical level between its mental and psychic levels." (Mazolla,
1997)
Music has gained an ephemeral significance in presenting news on a regular basis. It enhances the recognition of a particular channel, stimulating audience preparation and curiosity towards information in store for them, thus helping in the ". . . shaping of domestic consumption" (Deaville, 2011) . Studies on music fall under research in Television sound.
Unlike films, music or sound on television is played ". . . to ensure a certain level of attention, to drag viewers back to looking at the set" Ellis (1982). Films encourage "voyeuristic pleasures of the cinematic gaze" while Television sound (or music played in the background) ". . . appeals to the sense of hearing. Scholars in the mid 90s have emphasized how Television sound ". . . serves as a value laden editing function identifying parts of the image that are sufficiently spectacular to merit closer attention on the part of the intermittent viewer." Thus sound attracts these intermittent audiences to follow and contribute attention even if they are not watching the flow of content on screen but have a participatory approach of developing indirect attention towards the content"s presentation.
Conclusion
On examining the constituents that create news as an end product on prime time, it is found that the organisational norm serves the purpose of dictating daily agenda for news content.
Secondly, discourse has taken an unconventional structure as some news topics hold more volume than others. As the anchor raises his voice, overlapping the panellists" judgemental tone, the discursive mode quickly shifts to one authoritative mode where the anchor is considered as a celebrity justifying his or her points of view. Rhetoric brings across more interesting tactics to get across to the audience, so that they know what important matters contribute to the societal functioning. But, in such cases rhetoric only forms part of shaping 
